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About the Spear’s 500

Launched in 2014, the Spear’s 500 has quickly become
Europe’s most respected guide to the top private client
advisers and service-providers for high-net-worth individuals.

in size and scope each year, thanks to the reputation of the
Spear’s brand and the value it generates for readers as well
as the individuals and firms that appear in its pages.

The Spear’s 500 is published as a high-quality coffee-table
guide that is sent to the private homes and offices of the
wealthiest families in the UK. The publication has grown

This year a totally new website transforms the online userexperience of the Spear’s 500 with data-driven profiles and a
tool that enables HNWs to find the adviser that’s right for them.
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“If you’re rich enough, these
are the people to advise you.
From wine to yachts, horses
to houses, security to tax,
these are the top guns for hire”
The Evening Standard
on the Spear’s 500

spears500.com

New for 2021
The redesigned, revamped Spear’s
500 website, spears500.com, is built
on the foundation of new data-backed
profiles that have been created for all
1,800 private client advisers in the
growing Spear’s database.

The new architecture of the site
and individual adviser profiles is
behind the find-an-adviser tool
that greets visitors to the site.
This makes it possible for users
to discover the right advisers
for their specific requirements.

Spear’s is expanding its coverage to
include more advisers in the United
States, Switzerland, Singapore, Hong
Kong, the Channel Islands and several
other international markets.
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Find-an-adviser tool
The new find-an-adviser tool is at the heart of spears500.com.
It allows HNW users to search and filter advisers according to a range
of attributes such as the adviser’s expertise, location(s), the clients they
serve, the types of advice they offer, and their Spear’s ranking.
This allows HNWs to zero-in on advisers capable of providing exactly
what they’re looking for. And it enables the advisers to put themselves
in front of the people most likely to require their services.
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The print edition
The Spear’s
Index 500

the
The annual print edition of the Spear’s 500 has grown
every year since its inception (the most recent runs to
680-pages). It is the only product of its kind on the market
and has become established as an indispensable resource,
found in the private offices and homes of the wealthiest
individuals and families with a presence in the UK.
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The Top Ten wealth
managers in
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Foreword by
Jim Mellon

The Michelin Guide to the
wealth management industry

Spear’s is for anyone who wants
to make money – and keep it

A cross between
Forbes and Vanity Fair

Widely regarded as the pre-eminent
publication of the wealth management sector

Julien Seveaux, CEO, Eighteen48 Partners

Elizabeth Hurley

Ben Goldsmith

Sir Lloyd Dorfman
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Spear’s 500 profiles (online)
Profile picture
Enhanced profiles include
an image of the adviser
Attributes
This section provides information
about the adviser, their clientbase, the
advice and services they provide, as well as
the markets they serve and where they are
based. This information can be searched
and filtered by prospective clients using
the find-an-adviser tool
Spear’s Review
A c. 110-word editorial profile of the
adviser written by the Spear’s team
Adviser Profile
The adviser’s chance to add extra
information of their choice to their profile.
Only available on enhanced profiles; the
length of the section varies according to
whether bronze, silver or gold
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Ranking
All profiles display the adviser’s
Spear’s ranking (see page 14 of this
document for details)
Contact details
Enhanced adviser profiles include
selected contact details so that prospective
clients can make contact directly
More new features
Gold enhanced profiles
provide advisers with the
opportunity to add social media
profiles, such as LinkedIn
Network
The Spear’s database displays
members of the adviser’s network,
including colleagues at the same firm

spears500.com

Enhanced profiles
Spear’s does not charge a fee to include advisers in its indices and rankings, which are drawn up by the Spear’s
Research Unit on merit. (For more information about Spear’s research, see page 14.) However, many firms and
individuals choose to enhance their Spear’s profiles in order to benefit from additional features. The different
types of enhanced profile are summarised in the table below, and described in more detail on the following pages.

Length

Picture

Contact details

Social media
profiles

Priced from

c. 110 words

-

-

-

-

c. 110 words +
670-725 characters

Black & White

•

-

£2,000

Silver

c. 110 words +
1,610-1,780 characters

Black & White

•

-

£2,500

Gold

c. 110 words +
1,750-1,900 characters

Colour

•

•

£3,000

Up to 800 words

Firm logo (colour)

•

•

£1,250

Profile

Standard
Bronze

Company profile*

*Only available to firms purchasing enhanced profiles for individuals
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Enhanced adviser profile: Bronze
# OF PROFILES

COST

£ PER PROFILE

1

2,000

2,000

• Standard Spear’s Review (c. 110 words) + enhanced Adviser Profile of 670-725 characters (c. 100 words)

2

3,600

1,800

• Black & white photograph

3

5,280

1,760

• Contact details (telephone, email and company website) published in the print edition of the Spear’s 500

4

6,880

1,720

5

8,400

1,680

6

9,480

1,580

7

11,200

1,600

8

12,480

1,560

• Standard Spear’s Review (c. 110 words) + enhanced Adviser Profile of 670-725 characters (c. 100 words)

9

13,680

1,520

• Black & white photograph

10

14,800

1,480

11

15,840

1,440

12

16,800

1,400

13

17,680

1,360

14

18,480

1,340

15

19,200

1,280

16

19,840

1,240

17

20,400

1,200

18

20,880

1,160

19

21,280

1,120

20

21,600

1,080

21

22,260

1,060

22

22,880

1,040

23

23,460

1,020

24

24,000

1,000

PRINT

• Receive one copy of the print edition of the Spear’s 500 (RRP £150)
DIGITAL

• Contact details (telephone, email and company website) published on the adviser’s spears500.com profile
• D
 ata-backed profile that allows advisers to be discovered by spears500.com users searching for advisers
according to their expertise, location, clientbase and other attributes. (See ‘Adviser profiles’, page 6, for
more details)
• S
 pear’s 500 2022 digital icon for use in the adviser’s email signature and/or marketing materials,
company website etc.

£2,000
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Enhanced adviser profile: Silver
# OF PROFILES

COST

£ PER PROFILE

1

2,500

2,500

• Standard Spear’s Review (c. 110 words) + enhanced Adviser Profile of 1,610-1,780 characters (c. 250 words)

2

4,500

2,250

• Black & white photograph

3

6,600

2,200

• Contact details (telephone, email and company website) published in the print edition of the Spear’s 500

4

8,600

2,150

5

10,500

2,100

6

12,300

2,050

7

14,000

2,000

8

15,600

1,950

9

17,100

1,900

10

18,500

1,850

11

19,800

1,800

12

21,000

1,750

13

22,100

1,700

14

23,100

1,650

15

24,000

1,600

16

24,800

1,550

17

25,500

1,500

18

26,100

1,450

19

26,600

1,400

20

27,000

1,350

21

27,825

1,325

22

28,600

1,300

23

29,325

1,275

24

30,000

1,250

PRINT

• Receive one copy of the print edition of the Spear’s 500 (RRP £150)
DIGITAL
• Standard Spear’s Review (c. 110 words) + enhanced Adviser Profile of 1,610-1,780 characters (c. 250 words)
• Black & white photograph
• Contact details (telephone, email and company website) published on the adviser’s spears500.com profile
• D
 ata-backed profile that allows advisers to be discovered by spears500.com users searching for advisers
according to their expertise, location, clientbase and other attributes. (See ‘Adviser profiles’, page 6, for
more details)
• Spear’s

500 2022 digital icon for use in the adviser’s email signature and/or marketing materials,
company website etc.

£2,500
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Enhanced adviser profile: Gold
# OF PROFILES

COST

£ PER PROFILE

1

3,000

3,000

• Standard Spear’s Review (c. 110 words) + enhanced Adviser Profile of 1,750-1,900 characters (c. 275 words)

2

5,400

2,700

• Colour photograph

3

7.920

2,640

• Contact details (telephone, email and company website) published in the print edition of the Spear’s 500

4

10,320

2,580

5

12,600

2,520

6

14,760

2,460

7

16,800

2,400

8

18,720

2,340

• Standard Spear’s Review (c. 110 words) + enhanced Adviser Profile of 1,750-1,900 characters (c. 275 words)

9

20,520

2,280

• Colour photograph

10

22,200

2,220

11

23,760

2,160

12

25,200

2,100

13

26,520

2,040

14

27,720

1,980

15

28,800

1,920

16

29,760

1,860

17

30,600

1,800

18

31,320

1,740

19

31,920

1,680

20

32,400

1,620

21

33,390

1,590

22

34,320

1,560

23

35,190

1,530

24

36,000

1,500

PRINT

• Receive one copy of the print edition of the Spear’s 500 (RRP £150)
DIGITAL

• Contact details (telephone, email and company website) published on the adviser’s spears500.com profile
• D
 ata-backed profile that allows advisers to be discovered by spears500.com users searching for advisers
according to their expertise, location, clientbase and other attributes. (See ‘Adviser profiles’, page 6, for
more details)
• Icons relating to adviser’s own social media profiles appear on their Spear’s profile
• S
 pear’s 500 2022 digital icon for use in the adviser’s email signature and/or marketing materials,
company website etc.

£3,000
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Enhancing your firm’s profile
• C
 ompany profile £1,250
Published online and positioned in the company directory section
of the print edition
• Full-page print advertisement £1,000
• Double-page spread print advertisement £1,750
• Q
 &A interview £1,250
Upgrade an adviser or firm’s online profile with a 500-word
Q&A interview to highlight particular strengths or messaging
• V
 ideo interview included in online adviser profile* £8,000
Up to 10 minutes in length
• A
 udio interview to be included in adviser profile* £4,000
Up to 20 minutes in length
*To run for 12 months at spears500.com
and be promoted on Spear’s social media accounts

ADVERTISING-ONLY OPTIONS
For firms without enhanced adviser profiles
• Full page: £3,500
• Double page spread: £5,000
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Index sponsorship
INDEX SPONSORSHIP
• C
 ompany name and logo incorporated into the title of the index, and
used wherever the index is promoted by Spear’s.
For example: ‘The Spear's Impact Investing Index, in association
with Your Firm’
• Four

thought leadership articles (published on a quarterly basis)
to be featured on all relevant Index pages including landing page,
homepage, and all non-sponsored Profile pages.
(For an additional fee, such articles can be created in consultation with
Spear's editors, accompanied with original high-quality photography,
and/or published in the Spear’s print magazine.)
• Social media promotion of the index and of sponsored articles
SPEAR’S PARTNER

• Print magazine insertion to promote the index

Intelligent
design
As UHNWs live increasingly global lives, their
family offices must keep up. Steve Sokic,
´ IQ-EQ’s
group head of private wealth, explains why the next
generation of internationally mobile high-net-worth
individuals have such complex requirements – and
how the firm is meeting their needs

IQ-EQ believe
their services
best preserve
family wealth

‘IN TODAY’S WORLD, when
people are living 80-plus years, it’s
not uncommon to have four or even
five generations alive at one time,’
says Steve Sokic,
´ group head of
private wealth at IQ-EQ. ‘That
complexity is one big driver of
the use of family offices.’
The widely anticipated ‘great
wealth transfer’ is set to be
particularly interesting, as there
are three clear differences between
the inheriting generation and the
incumbents. ‘First of all, there are
more women involved in the wealth,
stewardship, and leadership within
the family,’ says Sokic.
´
The second distinguishing
characteristic of the ‘next-gen’
is their investment preferences.
Millennials have an appetite for
ESG and impact investing, as well
as private equity and venture capital.
‘For decades, bricks and mortar has
been the preferred investment for
families, but you’re seeing a shift
towards other types of assets,’
says Sokic.
´
Finally, and perhaps most
significantly, families are
becoming increasingly global;
they are marrying, sending their
children to school, investing and
buying property in jurisdictions

all over the world. And whenever
people and investments cross
borders, they are exposed to more
legal and regulatory regimes, including
taxation, succession and laws around
asset ownership.
Casting his mind back 20
years, Sokic´ recalls a cross-border
environment that was much less
mature. ‘There weren’t as many rules
around cross-border investments,’ he
says ‘The last two decades have seen
a proliferation in that respect, because
there have been a number of scandals
in public and private markets.’
From CFC rules to tax information
exchange agreements, rules and
legislation are tightening. So what
does this mean for UHNW clients?
‘Things take a little longer,’ says
Sokic.
´ It is this multi-jurisdictional
complexity, he adds, that gives rise
to the need for the governance,
discipline and organization that
family offices provide.
So, if a family emanating from
one jurisdiction has dispersed across
America, Europe and Asia, how
do they best preserve their family
wealth? ‘You can have the wealth in a
centralised jurisdiction with good law,
good jurisprudence and good courts
– usually in the form of a trust or
similar,’ says Sokic.
´ ‘But then you can

have sub-structures to accommodate
the circumstances of the family. And
that’s not simple.’
Indeed, protecting and growing the
wealth of multi-generational families
spread across the globe is becoming
a taller and taller order. Off-the-shelf
products do not fit this new environment
as they perhaps did 20 years ago, at
least in some circles. Rather, says
Sokic,
´ families require an ‘ecosystem’.
‘What you’re seeing is family offices
outsourcing to specialists,’ he says. ‘A
one-stop shop for all wealth, advisory
and products is really difficult in this
environment, and it’s going to get
even more difficult.’
IQ-EQ, therefore, provides
structuring solutions for families via
trusts, foundations, funds, and private
funds, while liaising with law firms
and other third parties to help
families remain compliant – an issue
that ‘has never been more critical’,
according to Sokic.
´
So the firm, the services it provides
and the relationships it maintains are
integral to many successful ecosystems
that conserve international multigenerational wealth. ‘Let’s not forget
that families’ ultimate objective is to
preserve wealth over generations,’ says
Sokic.
´ ‘That’s really what we help
them to do.’
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• S
 ponsored questions to be included in company and adviser surveys,
generating data-led content
• C
 ompany Sponsorship Logo and text with banner advertisements
on Index, Adviser Profile and Company Profile pages

£30,000
spears500.com

Spear’s adviser categories
Wealth & investing

International

Legal

Lifestyle & passion
investments

Wealth Managers - UHNW

Private Client Advisers Isle of Man

Art Lawyers

Antiques Experts

Wealth Managers - HNW

Wealth Managers Guernsey

Aviation & Yachts Lawyers

Art Advisers

Cryptocurrency

Wealth Managers Hong Kong

Classic Car Lawyers

Art Finance

Family Office Services

Wealth Managers Jersey

Contentious Trust Lawyers

Aviation

Hedge Funds

Wealth Managers Liechtenstein

Corporate Lawyers

Aviation & Yachts Finance

Insurance Advisers

Wealth Managers Luxembourg

Criminal Lawyers

Cigars Advisers

Life Sciences

Wealth Managers Singapore

Employment Lawyers

Classic Car Advisers

P2P Lending

Wealth Managers Switzerland

Family Lawyers

Collectibles

Philanthropy Advisers

(Other international indices tbc)

Hommes d'Affaires

Concierge Services

Precious Metals

Immigration Lawyers

Country House Rentals

Private Equity

Landed Estate Lawyers

Education & Private Universities

Litigaton

Equine experts

Litigation funding

Events & Entertainment

Reputation Lawyers

Florists

Property
Business

Country Specialists
International & Strategic Property

Business Angels

London Buying Agents

Family Business Advisers

London Selling Agents

Recruitment Consultants

Property Finance Advisers

Reputation Managers

Property Lawyers

Accountants

Property Management

Offshore Experts

Tax
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Divorce Consultancy
& Support Services
Health Clubs & Spas
Life Coaches &
Performance Coaches
Medical Advisers
Private Doctors
Psychiatrists
Rehabilitation Centres
Surgeons

Homes & design

Food & Drink

Architects

Matchmakers

HNW Technology Solutions
& Smart Homes

Nannies
Private Members Clubs
Sport & Betting

Tax & Trust Lawyers

Health & wellness

Whisky Advisers

Interior Designers
Landscape Gardeners
Security Experts

Wine Advisers
Yachts
spears500.com

Spear’s rankings and research
Throughout the year, Spear’s carries out various rounds
of research. This research underpins the Spear’s Indices,
which rank the most accomplished private client advisers
and providers of services to HNWs.
Spear’s indices and rankings are respected across the private
client world - from wealth management to property, tax,
family law and beyond. They are drawn up on the basis
of peer nominations, dozens of telephone and face-to-face
interviews, data supplied by firms, as well as information
gathered by the Spear’s editorial and research teams.
The timing of the research and the publication of the indices
is described in the calendar below.

Every private client firm in the market can take part in our
research by completing our short research form. The form
asks for basic data about the firm, its key advisers and its
work. The rankings generated by the research process are
displayed on all adviser profiles.
To avoid missing out on Spear’s research go to spears500.com
and click ‘Register’.
Completing the research forms not only provides the
best chance of a high ranking; it also provides Spear’s
with up-to-date information about individual advisers’
practice and specialisms, ensuring that they can be easily
discovered by prospective clients searching spears500.com.

Category

Research registration

Submission deadline

Index publication

Reputation Managers

10 December 2020

23 December 2020

24 February 2021

Property

07 January 2021

02 February 2021

24 March 2021

Wealth Managers

02 February 2021

02 March 2021

05 May 2021

Family Law

13 April 2021

11 May 2021

14 July 2021

Tax

12 May 2021

9 June 2021

1 September 2021

RANKINGS
Within each category Spear’s
ranks three core tiers of advisers:
• Top Ten
• Top Recommended
• Recommended
The Spear’s Research Unit also
selects a limited number of
‘Rising Stars’ - private client advisers
aged 35 and under who have displayed
excellence in their field

TO FIND OUT MORE
ABOUT SPEAR’S
RESEARCH,
CONTACT:
Rasika Sittamparam
SEN IOR RESEARC HER
Rasika.Sittamparam@spearswms.com

Other categories TBC
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The Spear’s 500 and its competitors

High-net-worth specific

Dedicated researchers
and respected rankings

Social media profiles
incoporated in profiles

Data-driven, searchable
online adviser profiles

High-quality
annual
print edition

•

Legal 500
Chambers High Net Worth

•

Tatler Address Book

•

Spear’s 500

•

•
•
•

•

•

•

Several directories offer a guide to advisers and service-providers to high-net-worth individuals. The Spear’s
500 has emerged as the market-leader thanks to the unrivalled combination of its HNW audience, its robust
research and rankings, its sophisticated digital offering and its high-quality print publication.
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Spear’s partnerships
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Print specifications
ADVERTISEMENT SIZES

Images
For best reproduction, all images must be
supplied at 300dpi. Only CMYK colour space
is supported. Solid black backgrounds should
be a rich black (100% black, 70% cyan, 60%
magenta, 50% yellow)
Fonts
Fonts must be supplied as Type 1 Postscript fonts
with associated suitcase file(s) or Open Type
fonts. We cannot use TrueType or Multiple
Master fonts. Fine serif type wand hairline
rule should NOT knock out or be a tint

Double Page Spread
Trim = 420 mm x 260 mm
Bleed =426 mm x 266 mm
Type area = 400 mm x 240 mm
Full Page
Trim = 210 x 260mm
Bleed = 216 x 266mm
Type area = 190 x 240mm
Half Page (Horizontal)
Trim = 210 x 130 mm
Bleed = 216 x 136mm
Type area = 190 x 105mm
Bleed Advertisements should
have a (3mm) bleed on all
sides that bleed
 Type and important subject
matter should be kept at least
10mm from the live/trim area
on all sides

240 MM

Cover 2, Page 1
Trim = 210 x 260mm
Bleed = 216 x 266mm
Type area = 190 x 240mm

400 MM

DOUBLE PAGE SPREAD

SINGLE PAGE

190 MM

HALF PAGE (HORIZONTAL)

SUBMITTING YOUR ADVERTISEMENT
• Advertising material should be supplied in PDF
format. Please allow 3mm each page for gutter
loss allowance, include within the trim size.
• The file must not contain any transparent
elements and file creator should apply any
trapping requirements - no trapping will be
applied by the printer. Combined colour ink
density must not exceed 300%.
• Double page (DPS) advertisements should
be split and supplied as single pages to the
required sizes.

Please note we have a 10MB limit on emails.
Files smaller than 10MB may be emailed
to either Vicky Oakley or Clare Ovenell
(emails below).
For larger files, email via wetransfer.com to:
vicky.oakley@spearswms.com, and/or
clare.ovenell@ns-mediagroup.com
Please name the files with your company
name and the Spear’s publication and issue.

ARTWORK AND DESIGN SERVICE
If you are unable to supply your materials in any
of these formats, we can offer an artwork, design
and production service. In order for us to process
your advertisement, please supply the following:
Advertising text
Company contact details
Company logo and Images
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190 MM

200 MM

105 MM

High resolution PDFs
All high-res images and fonts must be included
when the file is created. Artwork should be 100%
in size and include all standard trim, bleed and
center marks outside of the live area. All images
contained within PDF must be high-resolution
(300 dpi recommended) and in CMYK format.
PDFs should conform to the PPA pass4press
specifications, which are based on PDF/x-1a
standards, details can be found via the above link.

200 MM

Sizes (width x depth)
240 MM

For best reproduction, materials should be
submitted in a digital file format. Platforms
supported are Macintosh and PC

We will then write, design and provide you
with a proof of your advertisement prior
to publication. Charges for design and/or
amendments will be determined on a
case-by-case basis.
For all print production questions, please
contact: clare.ovenell@ns-mediagroup.com

spears500.com

