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About Spear’s
Spear’s is the multi-award-winning media brand
for UHNWs and the people who advise them. Its
chief focus is wealth: the way it is created, managed
and deployed.
Since its launch in 2006, Spear’s has become the
must-read ‘wealth bible’ for HNWs and UHNWs with
a connection to the UK. It is the leader in its field.

KLAWE RZECZY

“Simply put, our focus is wealth
– how entrepreneurs create it,
the forces that threaten it, how
professionals manage it, and
how people deploy it”
Spear’s Editor, Edwin Smith

The Michelin Guide to the
wealth management industry

Spear’s is for anyone who wants
to make money – and keep it

A cross between
Forbes and Vanity Fair

Widely regarded as the pre-eminent
publication of the wealth management sector

Julien Seveaux, CEO, Eighteen48 Partners

Elizabeth Hurley

Ben Goldsmith

Sir Lloyd Dorfman
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Platforms
Spear’s Platforms include:
2020

SCHOOLS
INDEX

the

Quarterly print magazine

in partnership with

2021

Website

The indispensable guide to the top private client advisers,
wealth managers, lawyers and service providers for HNW individuals

Foreword by
Jim Mellon

Email newsletter
Social communities
(LinkedIn, Instagram, Twitter)
Spear’s Indices
Spear’s Special Reports & Surveys
The Spear’s 500 in print
Spears500.com
Physical events
Digital events & webinars
The Spear’s Podcast
Print supplements

Launched in 2006 as a print magazine, and having won numerous awards,
Spear’s now produces a host of online content, digital and physical events, glossy supplements
and the Spear’s 500 - an annual directory of the top private client advisers to UHNWs,
which is published as a coffee-table book and via a standalone website.
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The Spear’s Audience
£7 MILLION
Our readers represent some of the wealthiest, most successful
and most influential individuals and families in the UK with an
average net worth of £7 million and an average HHI of £950,000.

£435 BILLION
The total estimated wealth of the Spear’s readership (based on
62,000 readers). For context, this sum is larger than the GDP
of a country like Norway, the UAE or Israel. Spear’s readers are
international individuals, typically with a connection to London.

£1 TRILLION+

DAVID HARRISON

Spear’s is the go-to magazine for London’s elite private client
world. our indices showcase more than 1,800 of the best
professionals in private banking, family office services, family
law, property, accountancy and tax law. Not only are these
professionals wealthy in their own right, they also influence the
decision-making of their UHNW clients, who are often billionaires.
These are the ‘influencers’ who really matter. Collectively their
expertise and advice has a bearing on well over £1 trillion of wealth.
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Spear’s 22,000 copies, 60,000 readership. 15,800 mailed
directly to homes and offices of our HNW/UHNW audience
and 6,200 at the FBOs (private jet terminals) in the UK

SPEARSWMS.COM

The Spear’s Audience (ii)

• 51% of readers are wine collectors. 42% collect watches,
42% contemporary art; 29% collect antiques; 20% collect
classic cars; 20% collect jewellery
• 45 is the average age of a Spear’s reader
• 45% of Spear’s readers are women
• 59% of readers are private donors to charity
• 54% of Spear’s readers have set up at least one company

DAVID HARRISON

• 13 is the average number of occasions on which a Spear’s
reader flies abroad for business and/or pleasure each year
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The Spear’s Audience (iii)
Luxury services used by Spear’s readers
• 44% Bespoke travel agent
• 39% Property advisers
• 89% Private members club
• 32% Yacht
• 50% Personal trainer
• 34% Chaffeur
• 42% Architect
• 37% Private jet
• 50% Sports car/super-car
• 34% Interior designer
• 48% Concierge service
• 29% Helicopter
• 79% Spa
• 71% Private doctor
• 73% Bespoker tailor/dressmaker

DAVID HARRISON

• 34% Landscape gardener
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• 27% Private tutor

SPEARSWMS.COM

Print
THE GOOD LIFE
Spear’s magazine has been published continuously since
2006, bringing the brand to life and delving into the
world of wealth like no other publication.

Raising
standards
Meet the
Parisienne
who wants to
teach the world
to bake p86

Recent exclusive and in-depth interviews include Blackstone
founder Stephen A. Schwarzman, philanthropist and
entrepreneur Mo Ibrahim, hedge fund billionaire turned
presidential candidate Tom Steyer and HSH Prince Albert
II of Monaco.
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FLORIAN CELLA

The magazine is sent to direclty to the homes of many of
the wealthiest people with a presence in the UK. It is also
distributed via private air terminals, business and first class
airport lounges, wealth management and law firms, private
members’ clubs (including Annabel’s) and luxury hotels
from Mustique to Gstaad.

The Ferrari that travels back in time p82
How to enjoy the majestic Serengeti in comfort p90
Why the hour has come for personalised watches p96
+ The Midas interview with actress Anna Friel p98

SPEARSWMS.COM

Editorial calendar
Publication Date

Issue

Themes

Release Date

Copy Deadline

Q1 - Jan/Feb/Mar

78

Property & Reputation Management

14 January

N/A

Q2 - Apr/May/Jun

79

Wealth Management

29 March

22 February

Q3 - Jul/Aug/Sep

80

Family Law & Schools

28 June

24 May

Q4 - Oct/Nov/Dec

81

Tax & Luxury

27 September

23 August

Q1 - Jan/Feb/Mar (2022)

82

Property & Reputation Management

17 January

29 November

The Spear’s Interview

Exclusive

Ex-BP boss Lord Browne
on oil, Huawei and UK plc

Billionaire Jim Mellon on his
quest for the elixir of youth
The Spear’s Index

Plus

Chelsy Davy
Lionel Shriver

Plus

77 of the best UK and
Swiss wealth managers

Dame Steve Shirley
Steven Pinker

75>

75>

JULY/AUGUST 2020 £5.95

9 772054 776019

ISSN 2054-7765

ISSN 2054-7765

THE COLOUR
OF MONEY

Featuring

WEALTH | BUSINESS | CULTURE | LIFE

SEPTEMBER/OCTOBER 2020 £5.95

9 772054 776019

53 of the very best tax
lawyers and accountants
WEALTH | BUSINESS | CULTURE | LIFE

By Arun Kakar

76>

9 772054 776019

ISSN 2054-7765

ISSN 2054-7765

9 772054 776019

76>

How the Black Lives
Matter movement
is changing the
world of wealth

DEATH OF THE
DIVIDEND?
Why shareholders are feeling the squeeze

Please note that this calendar is subject to change
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Supplements & inserts
Spear’s produces supplements and sponsored indices
that are published in print alongside the main magazine
and also online.
In 2020, Spear’s partnered with Carfax Education to
produce the magazine first Schools Index, a selection
of top private schools from around the world.

2020

SCHOOLS
INDEX

Aitchison College
(Pakistan)

in partnership with

TOP TEN
RES T OF
THE WORLD
The Doon School
(India)

Geelong Grammar
(Australia)

India’s premier school is situated
in the foothills of the Himalayas.
Established in 1935, it pioneered
the concept of social service and
this lies at the heart of its ethos.
Boys develop a strong intellectual
character and are encouraged to
be creative and courageous. The
school is a member of the Round
Square group and pupils go on
to Ivy League, Oxbridge and
prestigious Indian universities.

FOCUS A values-based education

South African curriculum/Boys/Day & board
$9,500(D)-$16,500(B)/780 pupils/11-18
Cape Town; 15 mins

This college considers itself a
beacon of education in Pakistan,
with an illustrious list of alumni,
including Imran Khan, who will
have enjoyed the splendid sports
fields. Established on a traditional
British boarding school model in
1868, it is located on a 200-acre
campus in the centre of Lahore.
SAT and ACT prep ensures pupils
are prepared for a wide range of
top international universities.

A cornerstone of South African
education with a distinguished
history, this single-sex school
offers ‘a unique space for boys to
develop at their own pace and
catering for their own individual
needs’. Academics are strong and
performance on the sports pitches
is legendary. A commitment to an
all-round education is embedded
in the annual Eisteddfod, in which
every boy takes part.

Lakefield College
School (Canada)

Pembroke House
(Kenya)

FOCUS Shaping a better world

FOCUS Inspiring leaders who care

FOCUS Bringing out the best in every child

VCE/PYP/IB/Co-ed/Boarding & day
$52,300-$57,870(B)/1,442 pupils/6-18
Melbourne International; 50 mins

Canadian curriculum/AP/Co-ed/Day & Board
$40,000(D), $70,000(B)/365/11-18
Toronto Pearson; 2 hrs

British curriculum/Co-ed/Boarding
$1,500-$7,300/200 pupils/2-13
Nairobi; 3 hrs

One of the most established
independent schools in Australia,
Geelong offers a rigorous academic
grounding and exceptional
enrichment opportunities such as
Timbertops, which provides an
‘off grid’ experience with a focus
on wilderness learning. The
school’s pioneering research with
the Institute of Positive Education
is shaping the curriculum and the
outcomes for pupils.

This school believes experience is
the best teacher, and in its lakeside
campus in rural Ontario are a host
of experiences, from canoeing,
ropes training and wildnerness
survival skills to snowshoeing and
equestrian pursuits. Academically,
there is a huge range of subject
choices. The school has educated
European royalty, musicians,
actors, writers and political and
environmental activists.

A very traditional British prep
school located deep in the Kenyan
bush, this school is legendary for
the characterful children they
send on to top senior schools all
over the world. Its unique ethos
attracts pupils from all over Kenya,
wider Africa and even Dubai and
the UK. Children are taught that
courage, good manners, kindness
and always trying to do your best
are the way to succeed in life.

St Paul’s School
(Brazil)

Upper Canada College

FOCUS Ethical citizens

IGCSE/ISC/IB/Boys/Boarding
$17,030/560 pupils/11-18
Indira Gandhi International; 5 hrs 30 mins

The Scots College
(Australia)

St George’s College
(Argentina)

FOCUS Excellence through adventure

FOCUS A rounded and demanding education

FOCUS A holistic education

NSW/HSC/Boys/Boarding & day
$21,000-$26,000/1,200 pupils/11-18
Sydney International; 20 mins

IGCSE/IB/Argentinian/Co-ed/Board & day
844 pupils/3-18
Ezeiza International; 50 mins

IGCSE/IB/Brazilian/Co-ed/Day
$25,000-$33,000/1,000 pupils/3-18
São Paulo-Guarulhos; 1 hr

The oldest boarding school in
Latin America, St George’s attracts
pupils from all over Argentina and
beyond. Pupils are encouraged to
develop qualities such as integrity,
initiative and courage, and the
school’s blend of tradition and an
innovative education has proved
so popular that a sister school
on the other side of Buenos Aires,
St George’s College North,
opened in 1990.

St Paul’s offers a well-rounded
international education. Head
Titus Edge has just joined after a
successful tenure at Gordonstoun.
Offering the IB in the sixth form,
it also gives pupils the chance to
sit the SAT and AP. Many children
stay from the age of three to 18.
Most leavers go to US universities
while a fair number head to top
UK universities. It offers a British
bilingual, bicultural education.

One of the premier schools in
Sydney, the Scots was founded in
1893 to educate ‘well grounded
men of integrity, with a strong
sense of identity, values and
character’. It has high academic
standards and a focus on sport,
while the Glengarry outdoor
education programme in Year 9
sets up a ‘quest for excellence
through adventure, curiosity,
creativity and growth’.

Bishops Diocesan
College (S Africa)

FOCUS Helping boys become leaders

IGCE/A-level/Aga Khan FSc/Boys/Board & day
$4,700/2,800 pupils/5-18
Allama Iqbal International; 30 mins

FOCUS Transformational learning experiences

IB/Boys/Boarding
$34,000-$67,000/1,170 pupils/5-18
Toronto Pearson; 30 mins

As one of the oldest schools in
Canada, UCC is part of a cultural
tradition, responsible for
educating Olympians, politicians
and business leaders. The focus
on a transformational learning
experience is delivered via the IB
programme, encouraging rigorous
academic debate and critical
thinking. Sporting facilities
include two ice hockey arenas and
a campus for cross-country skiing.

www.carfax-education.com

Name of school
School ethos, in a nutshell
Curriculums offered
Fees in USD for boarders (B) and day pupils (D)
Age range of pupils
Closest international airport and travel time by road or rail
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Bespoke content marketing

Here at Spear’s our most important job is to tell stories that
speak to the lives and interests of our readers. We dramatise
them in such a way as to bring them to life, and we put them
in front of a unique, hard-to-reach audience.
With this background we believe we are prime-placed to offer
a one-of-a-kind service to companies and brands who supply
services to ultra-high-net-worth individuals.
That is because many such companies have offerings that defy
even the best ad-men, and which must be comminicated in a
way that isn’t always obvious to the uninitiated.

SPEAR’S PARTNER

Intelligent
design
As UHNWs live increasingly global lives, their
family offices must keep up. Steve Sokic,
´ IQ-EQ’s
group head of private wealth, explains why the next
generation of internationally mobile high-net-worth
individuals have such complex requirements – and
how the firm is meeting their needs

IQ-EQ believe
their services
best preserve
family wealth

‘IN TODAY’S WORLD, when
people are living 80-plus years, it’s
not uncommon to have four or even
five generations alive at one time,’
says Steve Sokic,
´ group head of
private wealth at IQ-EQ. ‘That
complexity is one big driver of
the use of family offices.’
The widely anticipated ‘great
wealth transfer’ is set to be
particularly interesting, as there
are three clear differences between
the inheriting generation and the
incumbents. ‘First of all, there are
more women involved in the wealth,
stewardship, and leadership within
the family,’ says Sokic.
´
The second distinguishing
characteristic of the ‘next-gen’
is their investment preferences.
Millennials have an appetite for
ESG and impact investing, as well
as private equity and venture capital.
‘For decades, bricks and mortar has
been the preferred investment for
families, but you’re seeing a shift
towards other types of assets,’
says Sokic.
´
Finally, and perhaps most
significantly, families are
becoming increasingly global;
they are marrying, sending their
children to school, investing and
buying property in jurisdictions
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all over the world. And whenever
people and investments cross
borders, they are exposed to more
legal and regulatory regimes, including
taxation, succession and laws around
asset ownership.
Casting his mind back 20
years, Sokic´ recalls a cross-border
environment that was much less
mature. ‘There weren’t as many rules
around cross-border investments,’ he
says ‘The last two decades have seen
a proliferation in that respect, because
there have been a number of scandals
in public and private markets.’
From CFC rules to tax information
exchange agreements, rules and
legislation are tightening. So what
does this mean for UHNW clients?
‘Things take a little longer,’ says
Sokic.
´ It is this multi-jurisdictional
complexity, he adds, that gives rise
to the need for the governance,
discipline and organization that
family offices provide.
So, if a family emanating from
one jurisdiction has dispersed across
America, Europe and Asia, how
do they best preserve their family
wealth? ‘You can have the wealth in a
centralised jurisdiction with good law,
good jurisprudence and good courts
– usually in the form of a trust or
similar,’ says Sokic.
´ ‘But then you can

have sub-structures to accommodate
the circumstances of the family. And
that’s not simple.’
Indeed, protecting and growing the
wealth of multi-generational families
spread across the globe is becoming
a taller and taller order. Off-the-shelf
products do not fit this new environment
as they perhaps did 20 years ago, at
least in some circles. Rather, says
Sokic,
´ families require an ‘ecosystem’.
‘What you’re seeing is family offices
outsourcing to specialists,’ he says. ‘A
one-stop shop for all wealth, advisory
and products is really difficult in this
environment, and it’s going to get
even more difficult.’
IQ-EQ, therefore, provides
structuring solutions for families via
trusts, foundations, funds, and private
funds, while liaising with law firms
and other third parties to help
families remain compliant – an issue
that ‘has never been more critical’,
according to Sokic.
´
So the firm, the services it provides
and the relationships it maintains are
integral to many successful ecosystems
that conserve international multigenerational wealth. ‘Let’s not forget
that families’ ultimate objective is to
preserve wealth over generations,’ says
Sokic.
´ ‘That’s really what we help
them to do.’

Allied with high-quality design and professional, original
photography, bespoke content marketing from the awardwinning Spear’s editorial team can tell your brand’s story,
in the right way and to the right audience.
What’s more, content can be published in Spear’s Magazine
and online at spearswms.com, then amplified via the Spear’s
newsletter, on all Spear’s social channels and with targeted,
paid-for social campaigns.

SPEARSWMS.COM

Digital
The content on spearswms.com and the audience it attracts
ensures that your brand reaches the decision makers and
influencers in the UHNW community.

Spear’s online banner advertising
Billboard
970 x 250
MPU
300 x 250

Spear’s website traffic

45,000

Unique visitors (per month)
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140,000

Double MPU
300 x 600

Page impressions

SPEARSWMS.COM

Print and digital rate card
PRINT
Inside front cover

£13,000

Outside back cover

£13,000

Inside back cover

£12,000

Double page spread

£10,800

Full page

£6,500

Half page

£4,000

Bound and loose inserts
Band wrap
Bespoke inserts (invitations, supplements, catalogues)

PLEASE GET IN
TOUCH TO FIND
OUT MORE ABOUT
COMMERCIAL
OPPORTUNITIES
AT SPEAR’S

Prices available on request
From £5,000
8-page supplement from £24,000

BESPOKE CONTENT MARKETING
Full page
Double page spread
Supplement

From £8,000
From £12,300
Prices available on request

DIGITAL
Bill board banner

£25 CPM

Double MPU banner

£25 CPM

MPU banner

£15 CPM

Native article

£4,000

Site skin
Email newsletter sponsorship
Microsite
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£55,000 per year
£2,500
£50,000

SPEARSWMS.COM

Events

Spear’s Wealth Insight Forum
Mark Campanale

Justine Markovitz

Steve Sokic

Rennie Hoare

In 2020, in response to the pandemic, the Spear’s
Wealth Insight forum went online for the first time.
In 2021, it will be ‘unbundled’.
This year, Spear’s is producing a series of special live
Wealth Insight Forum events. Interviews and panel
discussions on the most important issues in the world
of wealth will be broadcast to live audiences.
Titles include:
•
•
•
•
•
•

The case for billionaires
Succession
The Queen Bees and the future of HNW divorce
How to give: Effective philanthropy
The new rules of tax
Expectation, entrance exams,
pressure and private schools

In addition, we hope to return to physical events, ranging
from our marquee annual event and awards to smaller
breakfast briefings and intimate dinners, as soon as it is
safe and pratical to do so.
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The Spear’s Podcast
New for 2021, our podcast tells the stories of key figures from the world
of Spear’s. Candid, in-depth interviews chart the lives and careers of
entrepreneurs, billionaires, philanthropists and the private client
advisers who have risen to become leading lights in their field.
The interviews are available on all podcast platforms and also recorded
with video, which can be viewed in full on YouTube and on spearswms.com;
clips are shared on social platforms.

Single episode

Six-part series

Headline Sponsorship

£7,500

£30,000

Mid-episode sponsor’s message

£3,500

£15,000

£10,000

N/A

Bespoke episode (panel discussion)

Please get in touch for more information.
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Spear’s Wealth Management Awards
This year the Spear’s Wealth Management Awards
will take place digitally.
Award categories* include:

WEALTH
MANAGEMENT
AWARDS 2021

•

HNW Wealth Manager of the Year

•

UHNW Wealth Manager of the Year

•

Private Bank of the Year - UK

•

Private Bank of the Year - International

•

Family Office Services Provider of the Year

•

Lawyer of the Year - Family Law

•

Lawyer of the Year - Tax & Trusts

•

Lawyer of the Year - Reputation

•

Private Client Accountant of the Year

•

Property Adviser of the Year

•

Client Relationship Award

•

Future Leader in Private Client Services

•

Innovator of the Year

•

Entrepreneur of the Year

•

Philanthropist of the Year

Headline Sponsorship
Award category sponsorship

£25,000
£7,000

*Award categories subject to change
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The Spear’s 500
The Spear’s
Index 500

the

Wealth
managers
Top 100
xxxxxxxxx

00
13

‘Xxxxx xxx xxx
xxx xxx
xxxxxxxxxx
xxxxxxxxxx
xxxxxxxxxxx
xxxxxxx’

‘I was more
surprised
about
the lack
of panic’

Xxxx xxx xxx xxx xx xxx xxxx x
xx xx xx xxx xxx xx xxx xxxx xx
x xx xx xxx xxx xx xxx xxxx xxx
xx xx xxx xxx xx xxx x

Kate Leppard of Cazenove Capital
describes the calm reaction of
her clients to the market chaos
of early 2020 (see page 18)

2021
The indispensable guide to the top private client advisers,
wealth managers, lawyers and service providers for HNW individuals

W E A LT H

Foreword by
Jim Mellon

DAVID HARRISON

TMHAEN AI NG D
E RE SX
Index
introduction
XXXXXX
XXX
Investing
Xxxxxxxwill
xxxnever
xx
be thexxsame
xxxxx
xxxxagain,
xxx xx
as the wealth
xxxxxxx
Xxxxxxx
managers
listed
in
xxx
xx xxxxx
xx xxxx
our
xxx
xxindex
x xxx fully
xx xxx
recognise
xx
xxxxxxx p14
p00

UHNW
wealth
XXXXXX
XXX
managers
Xxxxxxx
xxx xx
The Top
Ten,xxx
Topxx
xxxxx
xx xxxx
Recommended
and
xxxxxxx Xxxxxxx
xxxRecommended
xx xxxxx xx xxxx
managers
xxx
xx x xxxin
xxthe
xxx
field p16p00
xx xxxxxxx

XXXXXX
XXX
The colour
Xxxxxxx
xxx xx
of money
xxxxx
xxthe
xxxx
xxx xx
How
Black
xxxxxxx
Xxxxxxx
Lives Matter
xxx movement
xx xxxxx xxisxxxx
xxx xx x xxx
xxx
changing
thexx
world
xxofxxxxxxx
p00
wealth p50

HNW managers
Our selection of
talented HNW
wealth managers:
Top Ten, Top
Recommended and
Recommended p56

XXXXXX XXX
Xxxxxxx xxx xx
xxxxx xx xxxx xxx xx
xxxxxxx Xxxxxxx
xxx xx xxxxx xx xxxx
xxx xx x xxx xx xxx
xx xxxxxxx p00

International
The Top Ten wealth
managers in
selected markets,
including
Switzerland and
Hong Kong p92

The Spear’s 500 is the indispensable guide to the top private client advisers, wealth managers,
lawyers and service-providers to high-net-worth individuals. Please get in touch to find out
more about the guide, which is published in print and at spears500.com.
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Spear’s partnerships
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Print & digital specifications
Cover 2, Page 1
Trim = 210 x 260mm
Bleed = 216 x 266mm
Type area = 190 x 240mm

High resolution PDFs
All high-res images and fonts must be included
when the file is created. Artwork should be 100%
in size and include all standard trim, bleed and
center marks outside of the live area. All images
contained within PDF must be high-resolution
(300 dpi recommended) and in CMYK format.
PDFs should conform to the PPA pass4press
specifications, which are based on PDF/x-1a
standards, details can be found via the above link.
Images
For best reproduction, all images must be
supplied at 300dpi. Only CMYK colour space
is supported. Solid black backgrounds should
be a rich black (100% black, 70% cyan, 60%
magenta, 50% yellow)
Fonts
Fonts must supplied as Type 1 Postscript fonts
with associated suitcase file(s) or Open Type
fonts. We cannot use TrueType or Multiple
Master fonts. Fine serif type wand hairline
rule should NOT knock out or be a tint

DIGITAL BANNERS
Digital banners musy be supplied at approx.
100 KB, in either a JPG or PNG file format
if static – animatedGIFs are also an option.
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Double Page Spread
Trim = 420 mm x 260 mm
Bleed =426 mm x 266 mm
Type area = 400 mm x 240 mm
Full Page
Trim = 210 x 260mm
Bleed = 216 x 266mm
Type area = 190 x 240mm
Half Page (Horizontal)
Trim = 210 x 130 mm
Bleed = 216 x 136mm
Type area = 190 x 105mm


Bleed Advertisements should
have a (3mm) bleed on all
sides that bleed

 Type and important subject matter
should be kept at least 8mm from
the live/trim area on all sides

Digital sizes (pixels)
Billboard = 970 x 250
MPU = 300 x 250
Double MPU = 300 x 600

200 MM

190 MM

200 MM

105 MM

For best reproduction, materials should be
submitted in a digital file format. Platforms
supported are Macintosh and PC

240 MM

Print sizes (width x depth)

240 MM

PRINT

400 MM

DOUBLE PAGE SPREAD

SINGLE PAGE

190 MM

HALF PAGE (HORIZONTAL)

SUBMITTING YOUR PRINT ADVERTISEMENT
• Advertising material should be supplied in PDF
format. Please allow 3mm each page for gutter
loss allowance, include within the trim size.
• The file must not contain any transparent
elements and file creator should apply any
trapping requirements - no trapping will be
applied by the printer. Combined colour ink
density must not exceed 300%.
• Double page (DPS) advertisements should
be split and supplied as single pages to the
required sizes.

Please note we have a 6MB limit on emails.
Files smaller than 10MB may be emailed
to either Vicky Oakley or Clare Ovenell
(emails below).
For larger files, email via wetransfer.com to:
vicky.oakley@spearswms.com, and/or
clare.ovenell@ns-mediagroup.com
Please name the files with your company
name and the Spear’s publication and issue.

ARTWORK AND DESIGN SERVICE
If you are unable to supply your materials in any
of these formats, we can offer an artwork, design
and production service. In order for us to process
your advertisement, please supply the following:
Advertising text
Company contact details
Company logo and Images

We will then write, design and provide you
with a proof of your advertisement prior
to publication. Charges for design and/or
amendments will be determined on a
case-by-case basis.
For all print production questions, please
contact: clare.ovenell@ns-mediagroup.com
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Brand portfolio
SPEAR’S
The multi-award-winning wealth management and luxury lifestyle media brand
whose flagship magazine has become a must-read for the ultra-high-net-worth
community. Described as a cross between Forbes and Vanity Fair, with its own wit
and outlook, it is also required reading for the affluent financial services community,
including the bankers, lawyers and family offices who advise the wealthy. Since its
launch in 2006, Spear’s and its events have established itself as Europe’s leading
wealth management authorities.

We explain how the world is changing for decisionmakers in need of
data-driven answers. We help our readers to lead effectively and define
policies using the same rigour and quality journalism for which the
New Statesman has long been admired.
New Statesman Media Group has data at its core and will set standards
for sourcing, explaining and visualising it. But while data informs our

HOTELS, RESORTS & SPAS

stories, our unparalleled network of experts and thought leaders will
tell them. Our content is brought to you by some of the world’s leading

The annual Elite Traveler Hotels, Resorts & Spas edition is distributed on board

business and finance editors, digital experts, content specialists, data-

private jets, in jet terminals, and to top hotels and resorts in more than 100 countries

driven journalists and data scientists.

across the globe. The Elite Traveler Hotels, Resorts & Spas edition is available as a
microsite on EliteTraveler.com, viewable across all mobile devices. Offering easily

Our commercial mission is to deliver this high-value senior audience

accessible key information on the properties included alongside stunning imagery, the

to our partners as live leads, in a format that works for their marketing

website is swiftly establishing itself as the go-to resource for high-end luxury travel.

departments.
To do that we use LeadMonitor.ai, a proprietary marketing tool that is
built into our websites and provides our partners with secure, accurate

THE WORLD OF FINE WINE
The multi-award-winning magazine is the go-to wine source for high-net-worth
individuals, producers, Masters of Wine and the trade who share a passion for wine.
Extensively and purposefully illustrated with fine-art-quality images and printed
on heavy coated paper, each 216-page issue of The World of Fine Wine resembles a
large-format book more than a magazine. Its list of contributors reads like a who’s who
of the world of wine, and includes Hugh Johnson OBE, Andrew Jefford and Michel
Bettane.
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first party data.
For commercial enquiries please contact
leadmonitor@ns-mediagroup.com
Energy Monitor
City Monitor
Investment Monitor
LeadMonitor.ai
New Statesman

SPEARSWMS.COM
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