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ART & COLLECTINGART & COLLECTING

Ivan Lindsay on the robust and rewarding  
market in Old Master drawings

LOOKS 
GOOD ON 
PAPER

 On Tuesday 8 December at Christie’s London, a 
Raphael drawing entitled Head of a Muse was 
sold for £29.2 million ($47.9 million), doubling 

its estimate of £12–16 million and setting a world record 
price for a work on paper at auction. The price also exceeded 
a 1911 Henri Matisse still-life painting from the Yves Saint 
Laurent collection that Christie’s sold last spring in Paris for 
$46.5 million and an Andy Warhol screen print that 
Sotheby’s New York sold in November for $43.7 million. 

The high price achieved by the Raphael was covered by 
the press from Delhi to Doha and from Moscow to Beijing, 
focusing attention on this area of the art market loved by 
specialist collectors and museum curators and yet little 
known to the general public.

The Raphael exceeded the previous record for his work 
held by the painting Lorenzo de Medici, Duke of Urbino, an 
awkward portrait that was sold in July 2007 for £18.5m. 
Raphael’s black chalk preparatory drawing on paper of the 
Head of a Muse, only 12 × 8¼in, depicts a young woman 
looking dreamily to her left, hair tied up in a scarf, eyes 
half-focused on something in the distance. The outlines are 
drawn in sure, confident strokes and light and shadow are 
differentiated with subtle shading and cross-hatching. A 
soft light falls left to right, putting the right-hand side of her 
face into shadow. 

The drawing is particularly important because it was 
made as a preparatory work for one of the heads of the 
background crowd in the Parnassus, the third of four 
frescoes painted by Raphael in 1510 for the Vatican library, 
the Stanza della Segnatura. This was the artist’s first 
commission from Pope Julius II and remains the last study 
in private hands from this series, the others being in the 
Louvre in Paris. 

The drawing shows small dots along the main outlines, 
indicating that it was an auxiliary cartoon. This means that 

Right: Guercino’s 
Running Boy, in pen 
and brown ink, was 
probably drawn in 
the 1630s

there was another drawing from which the head of the muse 
in the fresco was constructed. That drawing would have  
had holes punched along its outlines and dust scattered 
over the holes while placed above the present drawing and 
later also on to the fresco. Then the artist would have joined 
up the dots on the present drawing, creating an identical 
secondary drawing on which he could experiment. This 
explains the slight differences in the features of the girl in 
the fresco and the present drawing, about which some 
journalists such as Souren Melikian in The New York Times 
have worried unduly.  

The drawing has a distinguished provenance that adds to 
its value, having belonged to important dealers such as 
Samuel Woodburn and Colnaghi, leading artists including 
Sir Thomas Lawrence, and royalty such as King William IV 
of Holland. Most recently it had belonged to the late Colonel 
Norman Colville, who was badly wounded and left for dead 
on the battlefields of the First World War. Recovering 
against the odds, Colonel Colville later built a good art 
collection incorporating the finest oak and Queen Anne 
furniture and Old Master paintings and drawings. The 
collection was split between his townhouse in Kensington 
Square (which had belonged to Talleyrand while he was 
ambassador to England) and his Jacobean Penheale Manor 
in Cornwall. With a family that could be traced back to 
1066, he was a connoisseur, only buying objects that 
appealed to him for their beauty. His drawings collection 
included other works by Raphael and sheets by Leonardo 
da Vinci, Marco Zoppo, Dürer and Fra Angelico. 

The existing record for a work on paper was for Danseuse 
au Repos by Edgar Degas, sold by Sotheby’s New York for 
$37 million in November 2008. Many dealers thought 
Christie’s estimate of £12m–£16m on the Raphael was 
optimistic but, as James Faber of leading London drawings 
dealers Day and Faber observed, ‘It was a high estimate but 
with a drawing like this you can never tell what will happen 
because it is a trophy that appeals to art collectors of all 
types, and not just collectors of Old Master drawings. It 
doesn’t really bear any relationship to the price of normal 
Old Master drawings more than, say, a unique house in 
Millionaires’ Row does to a Chelsea townhouse.’ 

The bidding on the Raphael involved a variety of bidders 
up to around £20 million, at which point it was contested by 
two bidders who have consistently battled for most of the 
outstanding drawings that have come up over the last five 
years. The London drawings dealer Luca Baroni, the 
eventual under-bidder, was present in the room representing 
a private collector, while Jennifer Wright from Christie’s 
New York was taking bids on the telephone from a client 
who was the successful buyer and is widely reported by the 
press to be Leon Black. Leon Black will be better known to 
Spear’s readers as the chairman of Apollo Management, 
which he founded in 1990 and which today manages in 
excess of $20 billion. An alumnus of Dartmouth College 
with an MBA from Harvard, Black was formerly head of 
corporate finance at Drexel Burnham Lambert. A keen art A
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My favourite magazine
Sir Terence Conran

The Michelin Guide to the wealth 
management industry
Julien Sevaux, Stanhope Capital

Spear’s is for anybody who wants 
to make money — and keep it
Elizabeth Hurley
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Stephen Hill on the causes and chronology of the credit crunch — in which  
the blind avarice on the part of central bankers played a key role 

 ‘It’s impossible to foresee a crisis,’ asserted ‘Sir’ 
Alan Greenspan in a Bloomberg TV interview, 
unconvincingly, on Friday 12 September. Even 

George Dubya, the one with the problem with the ‘vision 
thing’, had called for greater regulation of Fannie Mae and 
Freddie Mac as long ago as 2002, six long years before their 
$700 billion US government bail-out. Old men forget, all 
right, and then their eyes get so weak that they can’t see 
what’s right there in front of them. Yes, this is the same 
beknighted Alan Greenspan, we promise you, who as the 
Federal Reserve chairman cautioned the markets in 2005 
about their ‘irrational exuberance’,  
and then did nothing about it for the 
next two years, except leave interest 
rates at the catastrophically low level 
of 1 per cent. 

Then came the inevitable credit 
crunch on 9 August 2007, as gung-ho 
banks had borrowed short at low rates 
and shovelled out the money long-
term to wannabe homeowners and 
consumers and then sold these debts 
on all neatly sliced and diced and at 
a tidy profit. But the new breed of sub-prime borrowers 
didn’t have enough dosh coming in to pay off their debts, 
and so the music stopped. The central bankers then accused 
the retail banks of having ‘mispriced the lending risk’, rather 
than admit to their own folly of letting the party roll on  
past midnight and into the wee small hours: remember 
Chuck Prince, the ex-CEO of Citigroup, who said the  
music was still playing and that his bank was still dancing? 
Well, he soon discovered he was the only one standing in 
the last-dance saloon.

The real crisis came a year later, however, when it broke 
over the weekend that began with that interview. Lehman 
Brothers was bust: it had assets of $639 billion and liabilities 
of $613 billion, implying debt leverage of around 25 times, 

an absurdly risky multiple, but $88 billion of the assets 
were unsold toxic sub-prime mortgages, so bankruptcy 
was inevitable. Lehman also had total derivatives bought 
and sold of $729 billion with a fair net value of $16.6 billion 
credit, which will probably be uncollectable in the course 
of its bankruptcy. As a major issuer of CDSs (credit default 
swaps, or insurance for a bond or debt that goes bust), 
Lehman’s sudden collapse immediately hit the solvency of 
the biggest insurer of the world, and the biggest insurer of 
the $55 trillion — that’s $55,000,000,000,000 — CDS market, 
namely the mighty AIG, with $1 trillion assets but with 

exposure to $441 billion of mortgage-
related CDSs. Systemic risk was now a 
contagion blowing dangerously in the 
wind: on the morning of Monday 15 
September, AIG needed $20 billion 
cash, then $75 billion by Monday 
evening and $85 billion by Tuesday 
morning and another $38 billion a 
month later.

Amid the din, confusion, noise and 
dust, however, an old cowhand of a 
banker — ‘I’ve had all the fun I can 

stand in investment banking,’ he said as he walked away 
from a possible move for Lehman last year — spotted that 
the ailing Merrill Lynch was unhappy at the immediate 
prospect of the financial abattoir that had so readily 
butchered Lehman overnight. The ‘Thundering Herd’, now 
dubbed the ‘Blundering Nerd’, was quietly rustled west by 
Bank of America’s Kenneth Lewis, sensibly offering not 
cash, but $50 billion of BofA paper. In the space of six 
months, Bear Sterns (leveraged 33 times), Lehman Brothers 
(leveraged 25 times) and Merrill Lynch (leveraged out of 
sight), had all gone, leaving just Goldman Sachs (leveraged 
at 20 times, down from a 28 times peak) and Morgan Stanley 
(leveraged at 17 times, down from a peak of 33 times) as  
the last outposts of a beleaguered so-called investment-

The central bankers 
accused the retail banks 
of having ‘mispriced the 
lending risk’, rather than 

admit to their own folly of 
letting the party roll on
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CREDIT CRISIS

Those who want to 
adopt higher-risk/reward 

strategies can try their 
luck, as hedge funds 

do, but don’t call on us 
taxpayers if you go broke

 

banking community. ‘Geared jobbers’ would be a more 
accurate description of them.

This crisis had been building for three years already, and 
the man in charge couldn’t foresee it? Well, this magazine 
did, admittedly as late as February 2007, when it was already 
as clear as mud that the central bankers had lost control. 
But then Greenspan was always a friend of the market and 
the market-makers, which is not where a central banker’s 
sympathies should best lie. Over in the UK, Gordon Brown 
had restricted the Bank of England to tracking inflation by 
reference to a misleading EU index, while the commercial 
banks trespassed all over the Bank of 
England governor’s ‘moral hazard’ 
territory of his own front lawn and he 
had to write inconsequential letters 
to Number 11 about inflation targets 
being missed.

Back to that interview: the Greenspan 
solution was for investment banks to be 
owned by the much larger commercial 
banks with their huge retail deposit 
bases, because in a crisis these banks 
have access to the Fed’s lending 
window. This would mean that the high-risk, high-reward 
investment-banking subsidiaries would automatically qualify 
in a crisis for what is in effect taxpayer support, which brings 
us right back to the current conflict of interests, where the 
self-styled ‘masters of the universe’ take all the profits and 
leave the rest of us to pick up the pieces and the losses. This is 
a road to ruin in more ways than one: it points to yet more 
nationalisations à la Northern Rock and to more costly and 
ineffectual regulation — did any of these regulators see 
what was happening, and if they did, was there anything 
they could do to avert this crisis? 

In other words, the Greenspan solution is a recipe for 
long-term, over-regulated, sclerotic capital, the worst of 
all worlds, as he seeks to argue that the taxpayer should 

shoulder the risk as depositor and not as taxpayer, neatly 
letting Uncle Sam off the hook and putting commercial 
banks firmly on it. Then events took control and put the 
US government firmly back on the hook anyway, as it 
was forced to conjure up an $850 billion bail-out fund to 
buy the toxic mortgage waste from the banks. And then 
Greenspan’s idea of commercial banks owning investment 
banks was shown to be ‘nonsense on stilts’ as Goldman 
and Morgan simply signed some forms to become deposit-
taking holding companies, allowing them access to the 
Fed’s support if the need should ever arise. And it arose, all 
right, within a month.

Greenspan’s view of the future is totally asymmetric to a 
simple structure that worked well for 66 years: the Glass-
Steagall Act of 1933 separated the ownership of investment 
and commercial banking, separating high-risk/high-reward 
from low-risk/low-reward, and deposits from investments. 
It was successful and required no regulation, as it was 
simply on the statute book and was the law. There was a 
rationale to this: commercial banking is really a utility, like 

a water company: you turn on a tap 
and, provided you have paid your last 
bill, water comes out; you put your 
card in the ATM and, as long as you 
are in credit, out comes liquid readies. 
You want a mortgage or car loan or 
overdraft, it can be arranged at a cost 
that wouldn’t interest an investment 
banker enough to get out of bed, let 
alone pick the phone up. 

Society and the economy need liquid 
and sound commercial banks that don’t 

go bust, and those who want to adopt higher-risk/reward 
strategies can try their luck, or expertise, as hedge funds do, 
but don’t call on us taxpayers if you go broke. There is room 
for both models, but let them be separate businesses, please. 
President Clinton did away with Glass-Steagall and the laws 
against predatory lending in 1999 in the name of banking 
freedom, just as Thatcher had done away with staid old 
building societies in the 1980s, which then became ‘banks’, 
before they went bust or were bailed out — Northern Rock, 
Alliance & Leicester, the Cheshire, the Derbyshire, Bradford 
& Bingley and now the biggest of them all, the Halifax. The 
idea was that banking and regulation and technology had 
moved on and Glass-Steagall was an anachronism, but 
hold on, haven’t hedge funds come along since then, and 
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Fancy owning spectacular property in the Italian countryside? There have never been so 
many desirable options. Josh Spero begins our special in Castello di Reschio, Umbria 

PALAZZO ENVY
ITALIAN PROPERTY SPECIAL

Each home, matched to the 
footprint of an existing but 
ruined building, combines 

the owner’s needs and  
wants with the craft and 
style of the Bolza family 

 

Castello di Reschio, Umbria 
+39 075 844 362, info@reschio.com, www.reschio.com 

 The desire of the rootless to find a home and then to 
provide homes for others is a familiar trait. Count 
Antonio Bolza, uprooted with his family from Hungary 

after the end of World War II, is the aristocratic exemplar  
of this, ultimately acquiring 2,000 acres on the Umbrian 
border with Tuscany and then building homes for others  
on his land. 

These homes are not regulation villas for the Chiantishire 
set, a second mortgage to drain reduced net income and an 
object for dinner-party admiration (though they are worthy 
of admiration). Each home, matched to the footprint of an 
existing but ruined building, is built in partnership with the 
owner, combining their needs and 
wants with the craft and style of the 
Bolza family. It is a family business: 
the chief architect is Count Benedikt 
Bolza, Count Antonio’s son, and 
Benedikt’s vivacious wife, Donna 
Nencia, has painted the estate map 
and murals in some of the houses. 

I stayed in Barco, a medieval keep 
and former summer residence of the 
Bishop of Todi, whose walls would 
once have contained the besieged 
locals as Guelphs and Ghibellines rampaged outside. Barco 
is approached through a low topiary garden, and behind 
wide French windows is a dining table with a view over a 
valley and acres of verdant Umbria. 

What is most striking about Barco is the effortlessness of 
its elegance. Since the houses are joint efforts, I was not sure 
whether to compliment the taste of the Bolza family or of 
the family who own the house. The master bedroom is 
flanked by a sitting room in pale peach and a study, although 
I felt no need to study or even take phone calls from my 
office. The benefit of Reschio is precisely its splendid 
distance from daily life, yet with your own stamp on it. No 
owners have yet demanded a modernist cube, which would 
be a curious choice in a land of traditional stone, and Count 
Antonio looks slightly pained at the idea. 

Each house is privately owned — building and freehold on 
the land — so you are in someone else’s home. Some choose 
to rent theirs out, and there will be some rental villas in the 
future, but most are kept for the few weeks a year their owners 
can make it out there. A great shame, says Count Antonio, 
and experiencing the green and quiet and cool, I agree. 

As I scanned the skyline, I saw some of the other houses 
on the estate, each separate enough for privacy and each 

clearly unique. This separate-but-togetherness creates a 
sense of community, even though families are resident at 
diverse times. Communities need a focal point, and the 
Osteria ensures that families can mix as they eat Chef Marco’s 
cooking — or their own, if they take up the offer of a cookery 
lesson. Apparently I’m a natural tortelloni-maker. 

While the Osteria is a pleasant option, these homes — 
which range from the palatial San Paolo, fit for fourteen, to 
the remarkable Palazzo with its new tower — can be self-
contained, with their own fully stocked kitchens (replenished 
as desired) and maids. In addition, chauffeurs and garages, 
local tax payments and rental services are also all taken care 

of. Returning after an afternoon’s 
exertions in the serene galleries of 
Siena to find dinner prepared by Chef 
Marco was the last surprise of my day. 

Barco is one of the first houses you 
come to after a precipitous drive, but 
the twenty others which have been 
restored are scattered over the estate, 
only linked by rustic roads. I have 
never before felt so grateful for the 
resilience of a Land Rover as it 
bounced up and down heroically. But 

that is part of what makes Reschio so appealing: instead of 
levelling acres of forest to put down tarmac, nature is 
worked with, not against. 

Indeed, nature and the traditional modes of Umbrian 
living and crafts are threaded throughout the estate. My 
bathroom had a mosaic floor and evidence of careful carving 
was everywhere, combining local stones and resources. 
Wandering through the Palazzo, whose swimming pool is 
hidden from immediate view by a trick of the eye, I saw 
local craftsmen working on the marble mouldings. Since 
the houses are built on existing sites, there are often medieval 
bricks which can be reused, melding the past and present. 

What Count Antonio is keenest on is the ease of being  
in Reschio: this is no holiday camp with mandatory 
enjoyment and hours forcibly devoted to activity (although 
there is a fine stable full of Spanish pure-bloods). Talking  
to the Bolzas makes this ease clear, because they see Reschio 
not as an impersonal estate for tycoons to hide away but 
rather more as a family retreat, for themselves as much as 
the homes’ owners. 

About Spear’s 
Spear’s is the multi-award-winning wealth management 
and luxury lifestyle media brand whose flagship 
magazine has become a must-read for the ultra-high-net-
worth (UHNW) community. It is also required reading for 
the affluent financial services community, including the 
bankers, lawyers and family offices who advise the rich.

Since its launch in 2006, Spear’s has established itself as 
Europe’s leading wealth management authority, as well as 
for its witty and incisive commentary on arts, business and 
lifestyle. Using print, digital, events, awards and research-
based products and services, Spear’s is uniquely placed to 
connect financial and luxury brands to this exclusive and 
elusive audience.

The Spear’s readership is made up of extremely wealthy 
individuals and families (average assets of £5 million+) 
and ranges from hedge fund managers to property 
developers, rock stars to Rich-Listers, entrepreneurs 
and entertainers. Spear’s aims to provide an informative, 
entertaining and objective guide to all aspects of the high-
net-worth lifestyle, from its problems to its pleasures.

The recession has meant that there has never been greater 
demand for a wealth-oriented media brand which prides 
itself on an unbiased assessment of asset managers, 
lawyers, bankers, family offices and art advisors. We also 
give them the inside scoop on the latest trends in the 
world of luxury. 

Spear’s Asia joined Spear’s and Spear’s Russia in 2011 in 
adding new reach to the brand while maintaining the 
essence of the original.
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Uruguay is super-friendly to investors,  
the weather is great and the beef is  
even better. Just watch as the smart  
money heads way, way south of the  
border, says Josh Spero

THE BEST TAX HAVEN      
YOU’VE NEVER HEARD OF

Left: Uruguay may 
be dwarfed by its 
neighbours, but  
the tax-friendly 
policies of the 
‘Switzerland of  
the South’ are 
attracting serious 
money to its shores

 Back in the days when being compared to Switzerland 
was a compliment, Uruguay, the best country never 
to have stolen a moment of your attention, was 

known as ‘the Switzerland of the South’. Sandwiched 
between Brazil and Argentina, a powerhouse and a basket 
case respectively, Uruguay still has many of the charms 
which made Switzerland attractive for foreign money — 
only nobody knows it yet.

Just like Switzerland, Uruguay had — and to some extent 
still has — tight banking secrecy laws. Just like Switzerland, 
Uruguay has a tax regime which makes foreign investors 
loosen their ties and undo their collars. It is also an ideal place 
for those who like to come and visit their money, enjoying 
its Mediterranean summers as we suffer Scandinavian 
winters. (For Uruguay as a travel destination, see page 104.) 
Unlike Switzerland, however, Uruguay has survived the 
Great Recession without enduring global humiliation as a 
rotten example of all that is wrong with finance — but only 
after being brought to its knees a decade earlier.

Uruguay has always been the kid brother of Argentina 
— its GDP is just one-thirteenth of Argentina’s and its 
population one-twelfth — but it has also long acted as a safe 
haven for private Argentinian money. Through the Peronist 
era and the military dictatorship, and for the decades of 
democracy which have followed, wealthy Argentinians 
moved their money next door.

During the crisis of 2001, when Argentina suffered a 
bank run and defaulted on its international debt, it emerged 
that 54 per cent of deposits in Uruguayan private banks 
were in fact from Argentina. The consequent run on 
Uruguayan banks and the wider economic problems which 
leached across the border sent the economy into collapse, 
with GDP down 20 per cent in four years. Unemployment, 
inflation and foreign debt surged.

But as the deputy finance minister of Uruguay, Andrés 
Masoller, points out in his office (which fortuitously 
resembles something from the Marx Brothers’ Duck Soup), 
it was precisely this explosion which meant that the one of 

Companies such as the Tata Group (India’s largest 
multinational), PepsiCo and Sabre Holdings (the developer 
of travel technology and owner of lastminute.com) have 
already moved chunks of their service operations into  
these FTZs. According to Adrián Zak of Uruguay XXI, 
Uruguay is Latin America’s number one software exporter 
per capita partially thanks to FTZs. A major turn-off is  
slow bureaucracy, which can prove frustrating, but this is 
not due to corruption: Uruguay was 23rd out of 180 
countries in Transparency International’s 2008 Corruption 
Perception Index.

The population is highly educated, too, and the brain-
drain of the past two decades has gone into reverse as 
Uruguayans see the opportunities opening up at home. The 
return to democracy in 1985, after twelve years of military 
dictatorship, has allowed ultimately Uruguay to thrive.

There are opportunities for entrepreneurs everywhere 
you turn in Uruguay. It is clear in Montevideo that a lot of 
the city, especially by the port (one of South America’s 

busiest), is dilapidated. An 
entrepreneur could buy several 
blocks, knock them down and put up 
shopping arcades and hotels and 
office space. There is currently little 
competition in these arenas, and it is 
a great chance to make a mark in a 
city ripe for revival. It is already 
flooded with those escaping from 
Buenos Aires, although they tend to 
be moving through to the highly 
fashionable city of Punta del Este. 
With a redevelopment, perhaps they 

might be persuaded to stay in Montevideo.
Land has always been a popular investment. The broad 

plains of Uruguay are fertile, good for soya and cattle, and 
an alternative for Argentinian farmers penalised by 
swingeing national tax rates on agriculture and threatened 
by the populist government. Farmland is not such good 
value any more, having risen to $2,300 per hectare — a 
fivefold increase in the past five years — but its quality in 
the west of Uruguay is superb, reaching 150 on the CONEAT 
productivity scale (where 100 is average and beach is 40). 
Once you have tasted Uruguayan beef, you will understand 
what 150 really means. The original Vestey brothers, in fact, 
made their money in South American meat and ran their 
finances from Uruguay.

The alternative is to buy land not for agriculture but for 
property, pleasure and space. A friend has bought hundreds 
of hectares of Uruguayan land because it is a sound 
investment, given the rise in land prices, and because he  
can enjoy it in person thanks to a startlingly beautiful villa 
he has refurbished in a small town nearby. Zak says a 
popular strategy is to buy 1,000 hectares, which ‘allows 
horse-riding for hours and you won’t see anybody’, and 
someone recently mentioned that an English friend of theirs 
was looking for 30,000 hectares. Many industries are up for 

2008–09 did not hurt Uruguay nearly as much as many 
other countries: ‘We restructured our banks after the 
Argentinian crisis to ensure that they had a higher capital 
ratio, which was why we did not see a similar collapse here.’ 
Adrián Zak, who is in charge of promoting inwards 
investment through Uruguay XXI, a governmental body set 
up to internationalise the Uruguayan economy, concurs.

The South American recovery since then has been typified 
by Brazil, although Uruguay can actually report faster 
growth in GDP: 7.0 per cent in 2006 (Brazil: 3.7), 7.4 in 
2007 (Brazil: 5.4) and 8.9 in 2008 (Brazil: 5.1). Even though 
Uruguay’s growth in GDP in 2009 fell to 0.6 per cent, Brazil 
barely escaped annual contraction with 0.1 per cent, and it 
will (probably) rise to 4 per cent this year.

A figure which better reflects external confidence is the 
level of foreign direct investment in Uruguay: from a post-
crash $397 million in 2004 to $2.2 billion in 2008, with 
Spain, Argentina and the United States as the three largest 
(in descending order). Argentina’s current high inflation, 
economic uncertainty and populist 
government of Cristina Fernandez de 
Kirchner have all conspired to keep 
this growing. (Fernandez nationalised 
private pension funds, for example.)

Part of what has been driving this 
foreign investment is Uruguay’s 
seductive taxation rules, both for 
individuals and corporations. Until 
2007, there was no income tax for 
non-residents, and although there 
now is (12 per cent), it only applies to 
income which derives from Uruguay, 
so non-residents can run their foreign income through 
Uruguay without the government touching it. (This is one of 
the charms of Delaware, a renowned low-tax jurisdiction.) 

Uruguay’s standard offshore vehicle — sociedad anonima 
— is similar to an English trust: it pays no tax on offshore 
income and assets, except for a $390 annual fee. No records 
need be published, nor shareholders disclosed; it just has to 
have a registered director, file and pay its taxes and close its 
books every year. Leandro Molina, South American 
specialist at wealthmonitor, points out that wealth managers 
are just now starting to advise people to look into Uruguay 
as a sensible place to put their money.

The advantages for entrepreneurs are even more striking. 
Free trade zones (FTZs) were created in 1987; according to 
a government document, they ‘permit all types of 
commercial, manufacturing, industrial and service 
activities’ conducted with overseas firms to be ‘exempt  
from all domestic taxes’ as long as the General Trade 
Authority is aware of them and a minimum of 75 per cent 
of employees are Uruguayan. Any goods imported into and 
re-exported from FTZs are also duty-free. (This is an idea 
that Singapore has recently promoted, showing that 
Uruguay is on a par with much larger, apparently more 
sophisticated offshore competitors.)

There is an almost 
pathological streak in the 
Uruguayan government 

devoted to enticing foreign 
investment. Tax incentives 
have been lavished on this

Ill
us

tr
at

io
n 

by
 Jo

hn
 C

at
he

ra
ll

Spring 2010 • 2928 • Spring 2010

T he four birds lie before me in a 
brown puddle. Each is little 
bigger than a golf ball, its firm 

breasts clasping spindly, oven-black-
ened legs that jab out like useless skis. 
‘Go on,’ says someone. I’m suddenly 
aware that the rest of the table is look-
ing at me. The lark’s legs become 
makeshift chopsticks: I pinch them 
between thumb and forefinger and lift 
the creature. Its surprisingly heavy 
carcass dribbles sauce on to the plate. 
The cavity that once held its neck and 
organs gapes before me like a darkling 
maw. I bite, then bite again, and at last, 
with some effort, manage to tear myself 
a mouthful. Vertebrae split and buckle 
as I chew. A small shard of bone gently 
spears the roof of my mouth, mingling 
the hot, tender flesh and crunchy 
bones with the ferrous savour of my 
own blood. It’s haute cuisine, but not  
as we know it.

I’d received confirmation a few 
weeks earlier of this private dinner 
eating forbidden birds in a high-pro-
file Paris restaurant. I’d thought they 
would be serving us ortolan, the some-
what controversial delicacy of a 
bunting drowned with Armagnac, 
roasted whole and eaten with its guts 
in. But ortolan numbers are declining 
in almost every French department 
and the government is putting sus-
tained pressure on illegal poaching. 
Large numbers of ordinary French 
people are turning against the practice, 
and one leading French chef tells me 
that today ortolans are ‘almost impos-
sible to find’ in restaurants.

Not so with other birds. Thrush, lark 
and woodcock are perfectly legal to  
eat in France, but selling them for 
profit is not. Since I wasn’t paying for 
this dinner I was committing no crime. 
The man who caught and flogged  
the birds, however, was on rather 
shakier ground, as was everyone else 
who brought them to this kitchen, at 
least one of whom had the pleasure  
of being able to promise, ‘Alouette, je 
te plumerai.’

This law, which allows hunters to 
kill certain birds with impunity while 
forbidding them to sell them on, is an 
attempt to keep populations stable. Ill
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nOliver Thring on the guilty, greasy, highly visceral and entirely 
illegal pleasures to be had with bony, underweight French birds

 Plucking 
hell!
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That seems perfectly logical, and stocks 
of thrush and lark were higher through 
the last decade than they were during 
the Nineties. 

But many French people despise this 
legislation. One two-Michelin-starred 
chef calls it ‘idiotic’, pointing out that 
Spain, across which many of the same 
migratory species travel, does not 
impose the same restrictions. British 
restaurants freely serve woodcock. 
From a gastronomic point of view, the 
chef argues, reared birds such as pheas-
ant and partridge ‘don’t have the same 
charm’ as migratory species. And on 
that point, at least, he’s absolutely right: 
the flesh of wild birds has a tantalising, 
primal taste, wrought from work and 
fear and the struggle to survive, miles 
from the bland uniformity of indus-
trial poultry. 

Moreover, the culture of French 
hunting, and perhaps the French char-
acter itself, means that such a law will 

inevitably be flouted. ‘Today,’ says 
Eddie Puyjalon, national secretary of 
the Hunting, Fishing, Nature, Tradi-
tion (CPNT) party, ‘the world of 
French hunting is fighting a war 
against the world of the ecologists’. 

The CPNT was formed in 1989 as a 
reaction to what it perceives as the 
persecution of country living by the 
‘ayatollahs of punitive ecology’. 

Many of its members — some of 
whom previously associated with the 
French far right — are working class, 
resentful of what they see as metro-
politan attempts to control privileges 
enjoyed by ‘man on his land’, in Puy-
jalon’s words. 

But the war seems one-sided: a great 
deal of public opinion supports the 
hunters. The Paris-based broadcaster 
and food writer Trish Deseine says 
that ecologists are typically seen as 
‘loony and marginal’ in France. Across 
French society, many people respect 
the ancient tradition of hunting. Even 
the Green Party, the lobby arguing 
most vocally for restrictions on the 
practice, makes no attempt to oppose 
it outright. 

It could never be so back home, of 
course. In Britain, where field sports 
typically remain stratified by wealth 
and privilege, many of those who 
oppose such activities are motivated 
by more than concern for animal wel-
fare. There is something heartening to 
the way in which ordinary French 
people enjoy both the common patri-
mony of land and, when regulated, the 
abundance of the food it yields. 

And what of that food? It’s said that 
the most grown-up tastes, and hence 
the ones of greatest gastronomic inter-
est, teeter in a delicate balance between 
delicious and disgusting. 

That’s certainly true for the adipose 
offal tissue of foie gras, the puncturing 
fishiness of caviar and briny oysters 
like globules of fish snot. Perhaps a 
gourmet delectation for eating whole 
game birds develops after the second, 
third, fourth experience. 

But there was much about this 
kind of eating with which I was 
unfamiliar and by which, at least 

initially, I found myself almost 

revolted. This was not directly a con-
cern for cruelty. The birds had enjoyed 
air and sun and boundless freedom, a 
better lot than that endured by the 
shedded hens of broiler farms. Eating 
the bones of slaughtered animals for 
the flavour and texture they provide, 
letting nothing go to waste, seems a 
fuller, more respectful use of the crea-
ture. (The same argument applies to 
poaching a chicken carcass for stock, 
or for skewering translucent marrow 
from the roast bone of a beef leg.) All 
suffering is abhorrent, but these birds 
were likely to have suffered less than 
the vast majority of birds eaten in Paris 
that evening. 

 nor was my hesitation strictly 
legal. The spirited independ-
ence of the French, hard-won 

from tyranny through revolution, is an 
infectious thing, and I knew that the 
people who had caught these birds 
were unlikely to have been rich. The 
game would likely have been seized 
regardless: what matter if a hunter 
turns a few extra euros by selling a 
thrush or a lark he would otherwise 
have eaten himself? 

No, what felt strange was having to 
unlearn a lifetime of bird-eating. This 
is a cosseted age in which people recoil 
from any reminder that the thing on 
their plate once flapped or sprinted, 
squealed or defecated: they prefer 
plastic insulation and sterile strip-
lights; flesh frotted into meat. But here 
the shattering bones reinforced the 
sheer deadness of the creatures. 

To avoid the bones was impossible. 
They’d told me it would be like eating 
sardines. They were wrong: these were 
bone-bones, bonier that a compound 
fracture, bonier than a dug-up grave. 
And for all the porcelain and silver-
ware, the experience of eating these 
birds felt like a connection to the frank 
savagery of nature. In that challenging 
crunch lay predation and migration 
and the sound of the hunter’s footsteps 
on the forest floor. The birds possessed 
all that is strange and wonderful about 
France and its food, as well as the 
acceptance and embracing of death on 
which all meat depends.

These were 
bone-bones, 
bonier than 
a compound 
fracture, 
bonier than 
a dug-up 
grave
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Cover artist
Our covers are drawn by Adam Dant, who won the Jerwood Prize and 
has been called ‘a Hogarth for the twenty-first century’ by the Guardian.

Contributors and editors
Contributors to Spear’s include some of the most respected and 
renowned writers, artists and experts working today. Bestselling 
authors write alongside serial entrepreneurs; award-winning editors 
and industry gurus share their expertise and opinions; style icons and 
legendary photographers showcase their work. 

John Arlidge, Sunday Times writer; Nick Foulkes, author and dandy; 
William Sitwell, editor of Waitrose Kitchen; Godfrey Barker, art market 
expert; our Mid-Atlantic Girl Daisy Prince; Luke Johnson, former 
chairman of Channel 4; Clive Aslet, editor-at-large of Country Life; Anne 
McElvoy, The Economist; Alessandro Tomé, Spear’s Discriminator; 
Martin Vander Weyer, business editor of The Spectator; cultural 
commentator Peter York; Andrew Roberts, acclaimed historian; and 
Anthony Haden-Guest, legendary journalist, cartoonist and author.

Spear’s founder and editor-in-chief is William Cash, an authority on 
the super-rich who regularly appears on TV and radio as a media and 
wealth commentator.

Spear’s editor is Josh Spero, one of the Observer’s rising stars of the 
media and was nominated as Editor of the Year and Fiona Macpherson 
New Editor of the Year at the prestigious BSME Awards 2011.



Brands we have worked with

Bespoke events that inform, influence and engage
with high net worths and opinion-leaders

Spear’s Events
Spear’s events unite the high net worth readers of Spear’s 
with the experts, commentators and brands that populate 
the magazine. Each event is tailored to individual 
sponsor’s needs, and provides a unique opportunity for 
brands and organisations to directly interact with highly 
targeted affluent, successful and influential individuals.

Spear’s Design for Living Awards
Design can and should be applied to all and any aspects 
of a life well-lived and the wide range of categories in 
the Spear’s Design for Living Awards will reflect this. 
We will go from the great to the small, we will look at 
the extraordinary and the everyday, we will examine the 
wonderful extra and the absolutely necessary. Our only 
criterion is that a Spear’s Design for Living Award must 
go to people, places or things that through their sheer 
excellence make our life that much more worth living.

350 selected guests — from celebrated designers to the 
most skilled artisans, from internationally renowned 
style commentators to some of the world’ s wealthiest 
individuals — will attend the evening event. A reception, 
with bespoke cocktails and canapés, will provide an 
unrivalled networking opportunity before awards are 
presented to the finest craftspeople, the most innovative 
luxury brands, the best trendsetters and the most stylish 
individuals.

A collectable event programme, produced by the Spear’s 
editorial team and distributed both at the event and as 
a supplement with Spear’s magazine, will showcase each 
shortlisted brand, individual and organisation. The awards 
will aim to generate substantial targeted media coverage 
as well as being covered extensively in Spear’s and on 
spearswms.com with video and photographs.

A panel of well-known and expert judges will be 
assembled specifically for the event. Led by William 
Cash, Spear’s Editor-in-Chief, and Anthony Haden-
Guest, legendary journalist and Spear’s Arts Editor, 
judges will include some of the most celebrated and 
influential figures in the media, art, style, design and 
luxury spheres.

Shot before dawn

14

17

1. Anastasia and Stephen Webster  
2. Kinvara Balfour, Victoria Tryon  
3. William Cash, Laetitia Cash, Bill 
Cash  4. Revellers  5. Kinvara Balfour, 
Nicky Haslam  6. Andrew and Tania 
Pearson  7. Charles McDowell, John 
Arlidge  8. Annabelle Dudley, Angelo 
Casfikis, Marina Palmerio  9. Emily 
Compton

10. Wendy Coumantaros, Gabor Nagy  11. Alex Gushurst-
Moore, Sophie McBain, Josh Spero, James Husain, Emily 
Rookwood, Freddy Barker, Mark Nayler  12. Guy Louthan, 
Laetitia Cash  13. Nadja Swarovski, Stephen Webster, 
Solange Azagury-Partridge  14. Ivan Lindsay, Peter York  
15. Arnaud Bamberger, Abigail Rainer  16. David Hawkins, 
guest  17. Xenia Howard-Johnston, Josh Spero, guest, 
Louise Hatch  18. Dennis O’Connor, guest, Nick Foulkes
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In Association With

The first Spear’s Design for Living Awards, in association with Harrods, took place on 18 
May, with a drinks reception at Jack Barclay, Berkeley Square, followed by an awards 
ceremony hosted by Peter York and Kinvara Balfour. The awards brought together the 

most influential figures, iconic brands and arbiters of style in a celebration of innovative pedigree 
and stylish living.

Guests in attendance included: Arnaud Bamberger; Nick Candy; Nicky Haslam; Sophie and 
David Montgomery; Solange Azagury-Partridge; Nadja Swarovski; Sir Mark Weinberg; Nick 
Foulkes; John Arlidge; Amber Aikens; Sven and Zoe Ley; Johnny Goedhuis; Charlie Methven; 
Anthony Rufus Isaacs; H.E Alain Economides, Italian Ambassador; Britt Lintner; Lord Mancroft; 
Roger Oates; Trevor Pickett; Elizabeth Sieff.

For a full list of winners and nominees, visit spearswms.com

Photography by Tim Griffiths and Alan Davidson (3, 13)

Spear’s Design for 
Living Awards
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Supertoys
The edgiest and most inventive of the new electronica. 
These are the devices that turn you on.

Time Flies
This award will recognise contemporary innovation in 
watchmaking and watch design.

The Precious
For a contemporary jeweller who, through flawless design, 
makes precious elements priceless.

Heaven Scent
The contemporary scent that lingers and inspires even 
after the wearer is gone... That.

Heart and Hearth
For a luxury residential property development which 
makes going home the best part of the day.

First Resort
This award will be for those places around the world 
where design is applied to living on a grand scale but 
where god is in the details.

Home From Home
Britain has never lacked for grand hotels, but we 
are interested in the grandest new or refreshed 
establishments.

Sticks and Stones
Damn the snobbery about buying one’s own furniture! We 
recognise a company or craftsman producing the best new 
items.

Taking The Waters
Spas are no longer a luxury but essential to escape the 
daily grind. This rewards the spa which gets even the 
busiest bee buzzing again.

Members Only
This is one category where the human element is very 
much a part of the equation. This award will look at the 
brightest, most cutting edge new clubs.

Mightier Than the Sword
Nothing indicates authority and style like your writing 
implement. Who makes yours?

Hot Wheels
Four wheels good, as George Orwell never wrote. This is 
for a recently launched car which has no trouble in the fast 

12-15 categories will be chosen from the longlist below by Spear’s and sponsors.
Titles and rubrics may be changed and categories added or removed.
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The Brummell (1)
Dunhill (winner, Contemporary Classic)
Kent Haste & Lachter (winner, Bespoke)

Time Flies (2)
Vacheron Constantin 

Timeless Traveller (3)
Pickett 

The Precious (4-6)
Buccellati (winner, Silver)
Swarovski (winner, International Brand)
Solange Azagury-Partridge (winner, High 
 Jewellery)

conTemPorary Jeweller (7)
Stephen Webster

sPiriT oF Desire
William Yeoward 

maTerials oF Desire (8)
Watts of Westminster 

GranD DesiGns (9)
Paul + O Architects

GreaT inTeriors (10)
Nicky Haslam

GarDen Desire (11)
Lord Randle Kenilworth, Siddeley
 Landscape Design

The arTisan (12)
Andrew Pearson

The ParmiGiani awarD For 
excellence in curaTinG (13)
Roger Bevan, Exhibition Circle

skin DeeP (14)
Vicki Edgson

ThaT’s enTerTainmenT (15)
Dora Loewenstein Associates

PalaTe Pleaser (16)
Ian Hart, Sacred Gin

The GolDen Dish (17)
Brett Graham, The Ledbury

The vinTner (18)
Lea & Sandeman

FirsT resorT (19)
Castello di Casole, Italy

The hiPPoGriFF (20)
For embodying the spirit of the spear’s 
Design for living awards
Masterpiece London

The sPear’s awarD For 
ouTsTanDinG conTriBuTion
To BriTish craFT (21)
David Linley

 
Spear’s Design for Living Awards 2011 Winners

Welcome to the first Spear’s Design for Living Awards, in 
association with Harrods. Design can, and should be, 
applied to all aspects of a life well-lived and the wide 

range of categories in the Spear’s Design for Living Awards 
reflect this. In short, we are here to celebrate The Way We 
Would Like To Live Now — if only we could always afford it. 

And not always being able to have what we want — say, one 
of the beautiful new Bentleys that we walked past here — is 
part of the allure of what defines the very best in life. We 
at Spear’s, helped by our judges who include Nick Foulkes, 
Manfredi della Gherardesca, Victoria Tryon, John Arlidge 
and Spear’s own Discriminator Alex Tome, have embarked 
on a mission to separate the very best from merely the best. 

Spear’s Design for Living Awards marry the contemporary 
with the classic, bringing together the most influential 
figures, iconic brands and arbiters of style in a celebration of innovative pedigree and stylish 
living. Our quest has ranged from some of world’s greatest architects today, operating in sleek skyscrapers in New York and Singapore, 
to the smallest artisans and craftsmen, operating from tiny converted barn studios or sheds in the English shires. We have looked at the 
extraordinary and the everyday, we have examined the wonderfully superfluous and the absolutely necessary.

Our only criterion was that a Spear’s Design for Living Award must go to people, places or things that through their sheer excellence 
make our life more individual — more our own — and that much more worth living. Why are giving these awards tonight? In a world 
where the word ‘luxury’ has become so ubiquitous and that it has become almost démodé, we wanted to celebrate what still remains 
extra special, beautiful, unique and instantly classic.

I would especially like to thank our headline sponsor, Harrods, in particular Abigail Rainer, for supporting the Spear’s Design for Living 
Awards; our associate sponsors Parmigiani; Jack Barclay and Bentley for hosting the event; Taittinger and Purity Vodka for supplying 
drinks; Anthony Haden-Guest, Spear’s Arts Editor, who dreamt up tonight; and all of our other sponsors who have worked so hard to 
make tonight a celebration of the very best of life.

Jack Barclay, Berkeley Square

William Cash opens 
the Awards

The post-Awards dinner
at JW SteakhouseAsure as night follows day and hangovers follow 

absinthe, after the Awards came the post-Awards 
dinner at JW Steakhouse in the Grosvenor House 

Hotel. Guests slipped away from Berkeley Square, 
where the party at Jack Barclay was still in full flow, and 
sauntered down Mount Street to Park Lane.

Guests included: Stephen and Anastasia Webster; 
Peter York; Kinvara Balfour; Rupert Adam and Nadja 
Swarovski; William Sitwell; Zoe Appleyard-Ley; Philippa 
Ronald; Victoria Tryon; William Cash; and Josh Spero. 
William Cash proposed a toast of thanks to Peter and 
Kinvara, the evening’s presenters, which was gladly 
seconded by the guests.

Amid the dark wood and humming atmosphere, 
dinner was served, down-home and relaxed American 
cuisine. One guest was seen wolfing down the creamed 
spinach with abandon and then licking his fingers. Steak 
upon steak followed in every conceivable cut, from 
tender fillet to the most flavoursome hanger, which 
butchers normally reserve for themselves.

And as sure as the post-Awards dinner follows the 
Awards, the post-post-Awards party followed the 
post-Awards dinner, as several of the guests gathered 
themselves and headed off to lengthen the evening at a 
fine house in nearby Marylebone.
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2011 winners include

Time Flies Vacheron Constantin

Contemporary Jeweller Stephen Webster

Spirit of Desire William Yeoward

Great Interiors Nicky Haslam

Palate Pleaser Ian Hart, Sacred Gin

The Golden Dish Brett Graham, The Ledbury

The Hippogriff Masterpiece London

Some of these categories will not be repeated in 2012

lane and is no slow coach in the style race.

Hide and Chic
Leathery is usually a term of abuse. Not here. Who is 
supreme when it comes to leathery luxury?

The Coco
For a couturier or fashion designer who leads style and 
creates iconic beauty.

The Hippogriff Award
This will be awarded to anybody or anything which we 
regard as thoroughly deserving of the attention.

Spear’s Award for Outstanding Contribution to British 
Craft
This is an award for an influential figure in British design 
who has made an enduring contribution through their 
vision, style and emphasis on craft.



A limited number of sponsorship
opportunties are available

Headline Sponsorship
Sponsor receives:
— ‘In Association With’ naming rights
— Branding at event
— Full page advert in Spear’ s magazine (rate card: 
£6,500)
— Branding in event coverage in Spear’ s magazine 
and on spearswms.com
— Logo on event programme cover
— Outside Back Cover or Inside Front Cover Spread 
ad in event programme
— Full page profile in event programme
— Opportunity to provide an introductory letter to 
event programme
— Opportunity to present an award
Cost: £30,000

Associate Sponsorship (six available)
Sponsor receives:
— Branding at event
— Full page advert in event programme
— Full page profile in event programme
— Opportunity to present an award
Cost: £16,000

Category Sponsorship
Sponsor receives:
— ‘The Your Company Award for Curating/Bespoke 
Tailoring/etc’
— Opportunity to present the award
— Full page advert in event programme
Cost: £9,000

Programme Opportunities
The Awards programme will be the official guide 
to the evening, showcasing nominated brands and 
individuals in a collectable, prestigious publication. 
The programme will be distributed to all attendees 
at the Awards event, as well as with all 30,000 copies 
of Spear’s magazine. A number of opportunities will 
be available in the event programme for nominees.

Contact (sponsorship)
Wendy Coumantaros, Publisher

+44 (0)20 7936 6918
+44 (0)7711 088 754

wendy@spearswms.com

Contact (nominations)
Josh Spero, Editor

+44 (0)20 7406 6621
+44 (0)7957 567 776

josh.spero@spearswms.com

Spear’s
John Carpenter House
John Carpenter Street
London EC4Y 0AN

spearswms.com

‘A new European magazine for millionaires’
Newsweek

‘Spear’s is the subscription-only house journal of 
the indelibly rich’
The Sunday Times

‘The new bible of the banking fraternity’
GQ

‘The ultra high net worth set now has their own 
magazine’

The Guardian

‘A must-read for the super-rich’
The Independent
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